
● This first year Marketing course introduces students to the basic foundations of 

marketing/business; including such topics as promotion, product development, 

merchandising, licensing, marketing research and careers.

● Projects relate to college and professional sports as well as the television, movie 

and social media industries.

●Course designed for 10
th  -  

12
th

 graders with no prerequisite.  

Sports &  Entertainment Marketing



Students in this course will learn about the following business / marketing principles:

The Marketing Mix
● People
● Product
● Price 
● Place
● Promotion

VIRTUAL BUSINESS

An online simulation that 
encompasses the principles 
of marketing  in an 
entrepreneurial fashion.  
Students are asked to run a 
football team and make 
decisions to increase profits

Social Media Marketing

Marketing Research

Selling

Merchandising

Economics

Entrepreneurship



What Are Some Career Options In the Sports & Entertainment Industry

Advertising Public Relations

Entrepreneur Sports writer

Broadcaster Market Research / Analytics

Sales and Marketing Manager Public Relations Director

Branding Specialist Sales

Videographer Event Manager

Merchandising Manager Hospitality Director



Internship Opportunities

Students may receive up to 2 school credits for working part-time in a local retail

establishment, supervised by the fashion-marketing instructor. After successfully

completing the internship program, the 2 school credits will be averaged into the student’s

cumulative GPA. For example, students receiving a grade of an “A” in Sports & Entertainment Marketing and

completing an internship will have 2 “A”s averaged into his/her GPA. Although they are only

taking 7 classes, they could receive 8 school credits.


